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https://www.youtube.com/watch?v=_bqJi9VVzJU
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I tried to find some examples relevant to our plight at the Ricks. As a support organization, our 
goal is not to raise money for the operating costs of the building. Instead, we can best support 
the theater by focusing on special projects. As a board, we’ve been trying to decide if it is 
socially responsible for us to raise money at a time financially difficult for everyone in the 
community. We’ve already made the hard decision to cancel our traditional Christmas at the 
Ricks for 2020 — even if we could do it safely with social distancing, it’s hardly a fundraiser if 
we can’t sell all the seats. However, the examples above provide inspiration for other methods 
of raising money.


The first example (SF Ballet Critical Relief Fund) seems like a straight-forward, open way to 
communicate to donors the need for support. I really like the simplicity of the story and the 
easy levels at which people can donate. I can see how a campaign like this would be really 
successful. I’m not sure we have quite the right story or outreach to use a campaign like this 
successfully. It might be a better campaign for the theater itself to run instead of our friends 
group.


I’ve heard a lot about the planning for the HCSF Gala from my husband, who sits on the board 
for this organization. It’s been a busy transition to figure out a new format for the Gala. I really 
like the way the information is organized on the flyer. It makes me feel excited about something 
new (we’ve been to the Gala in person for the last couple of years) instead of feeling sad it’s 
different. I think they will have great success with their event and perhaps may even make 
more money with less overhead expense. We might be able to consider something like this as 
an alternative to Christmas at the Ricks.


This brings me to the third example, the Virtual Talent Show by Dumb Ox Ministries. Their 
results were posted, and it seems the fundraiser was a great success, raising over $11,000. I 
am going to take this idea and propose it to my board as an alternative to Christmas at the 
Ricks. Our biggest fear as a fairly new nonprofit is to lose steam and fizzle out, so this could be 
a way to keep people excited about our organization despite canceling our most visible event. 
Prior to doing this, I’d like to call the organization and see if someone would walk me through 
how this worked for them.


The rough idea is this: people submit videos displaying their unique talents. Ours would be 
prepped by mid-November and would be Christmas-themed. Creative filming could even allow 
for artwork to be submitted, shown as time-lapse videos. People would vote using their dollars, 
and the winner of the contest would walk away with a prize package. Ours could be Christmas-
themed and donated from local businesses. This could be a really fun way to both engage our 
current audience and find new viewers with the creative use of a contest!
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Creative Fundraising examples: 
 

1.  Hops 4 Hope-  Our local homeless shelter has cancelled their annual Hops 4 
Hope event and changed it to house party style.  Instead of all meeting at 
one location and sampling various beers from different breweries in the 
state they are asking for people to host house parties and help raise funds 
for their organization. 

 
 

2. Boys and Girls Club of Stamford CT recently hosted a call a thon.  Old school 
picked up the phones and asked donors for donations over the phone and it 
became a challenge between donors.   
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 Also comes from the Boys & Girls Club Stamford…..they are hosting a virtual 
5k….but they have incorporated a corporate challenge. This year they introduced 

the Stamford Boys & Girls Club Corporate Miles Challenge. In this challenge, 
corporate teams compete against one another to try and run or walk the most 
miles throughout the event week. The corporate teams with the most miles 
run at the end of the race week receive a special prize! Check the leaderboard 
daily for updated team rankings! 
 

 

Inspired by examples 
 

1.  I really like the idea of a call-a-thon…but reverting back to a telethon.  We 
can go live on FB and have the kids do a talent show and have people make 
donations based off of that.  Have goals set to reach and hopefully get 
people to challenge other donors to up the ante. 

2. We had a 5k that was supposed to happen in the month of August and it 
didn’t so I think if we make it virtual we could do the same thing.  Make it a 
corporate challenge as well and have event sponsors just like we would in a 
normal event. 
 
 
(I could not use the photos from the Boys and Girls Club Stamford so I had 
to steal photos from google to represent) 
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1. Here are 3 creative fundraising examples: 

 

Hope for Haiti  
Hike for Haiti, an event hosted by the nonprofit Hope for Haiti, has always been virtual. The campaign 

honors the students, teachers, and families who have to climb the 200 flights of stairs every day in 

Marre à Coiffe in order to access clean water, healthcare, and education. Once the coronavirus 

outbreak happened, Hope for Haiti began marketing it as a way to drive community togetherness 

during social distancing. Anyone can make the climb or travel the requisite distance of 10 and a half 

miles in nature and share.    

  

 

 

 

 

https://www.classy.org/event/hike-for-haiti-challenge/e260727
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Live Stream Gaming Fundraiser 

In this example, we’re showing you how ExtraLife.org is uniting thousands of gamers around the 

world to play games in support of their local children’s miracle network hospital. The project started in 

2008, and they’ve raised over $50 million doing these types of things for sick and injured kids through 

online gaming fundraisers. Check out our podcast episode with Extra Life to learn more about how 

they raised so much through video games! 

There are more tools than ever, like Twitch and Tiltify, to stream games and ask for donations. In 

addition, these streams are akin to live performances in that they keep people’s attention and allow 

for the message of the nonprofit to be amplified. Check out a tactical interview we did with the CEO of 

Tiltify to hear the many ways that the platform was used even beyond just 

gaming.  

  

https://www.extra-life.org/
https://www.wholewhale.com/podcast/134-raising-50m-from-online-gaming-with-extra-life-org/
https://www.twitch.tv/
https://tiltify.com/
https://www.wholewhale.com/podcast/138-gaming-live-stream-fundraisers-how-to-with-tiltify/
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https://youtu.be/o_f6YS5zzWs 

 

2. I especially like the above example of the Virtual Dance Marathon. I’m thinking about a potential 

fundraising campaign here that might include the Love INC churches that have Gap ministries. We 

could tape a brief video of what they provide and a link to Love INC to donate. We have our annual 

5K & Church Expo coming up in September which we are having to completely rethink. If we have to 

cancel the event, this may be a good option to create a brief video compilation of the Hancock County 

churches.  

 
  

Carolina For The Kids' 2020 UNC Dance Marathon 

CFTK has been dancing for 21 years in support of UNC Children's Hospital. In 2020, not 

only were there worries of COVID-19 contamination, but campus was closed down and 

students were gone. By pivoting to a virtual dance marathon and expanding social media 

outreach, CFTK was able to brighten the lives of sick children considerably. Watch their 

reveal video to see how much CFTK was able to raise through their new virtual dance 

marathon format. 

Here is the link to watch:  

https://youtu.be/o_f6YS5zzWs
https://uncdm2020.funraise.org/
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Creative Fundraising Ideas 
 

1. Kenneth Butler Memorial Soup Kitchen – started an operating campaign called the 
“Kilowatt Krushers Club” to raise operating revenue. And they aren’t above posting a 

video of cute kids to solicit funds       
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2. Humane Society and SPCA of Hancock County (OH) – I actually stumbled upon this post 
by accident looking for our local Humane Society. But I thought they way they shared the 
changes to their organization and made a “Cattening” the Curve graphic was really 
clever. This isn’t a specific fundraising post, but I thought it was so creative. 
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3. Frenzy Animal Rescue – asking for donations to host a garage sale, with proceeds 
benefitting their animal welfare mission. 
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